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The Harty Press sharpens
focus with FSC certification

The Harty Press, Inc. in New
Hawen, Conn., continues to
demonstrate its commitment to
environmentally responsible
business practices by sarning a
five-year certification agreement
from the SmartWood Program of
the Rainforest Alliance and Forest
Stewardship Council [(FSC.)
Harty's clients may now choose to
use FSC-certified paper and the
FSC logo on their printed product
to exercise their choice to use
forest-friendly paper.

]

FSC

SW-COC-002890

Harty has been reducing its
carbon footprint by recycling its
waste paper, cardboard and
aluminum plates. In April of 2006
Harty worked with the United
Illuminating Company to upgrade
100 percent of its lighting to new
energy efficient bulbs. Harty
received a certificate for
"Community and Envirocnmental
Leadership” from the UI for its
participation. The company was
an early adopter of using soy-
based inks and alcohol free
dampening solutions.
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It's Easy Being Green

Consumers increasingly associate themselves with social responsibility
and the environment. Companies have responded with "green
marketing,” creating a key point of differentiation by promoting the
perception that their organization’s operations, products and services
are eco-friendly. The challenge is to honestly assess and communicate
what yvour organization is doing to protect our natural resources.

In this information age, you can transmit much data electronically
versus the traditional ink and paper route, saving time and trees. When
it comes to marketing, however, printed materials remain a key element
of the overall strategy. There's no need to compromise between social
responsibility and the demand for marketing collateral. You can
incorporate environmentally friendly technigues into virtually every
aspect of your print campaiagn.

Choose words to match your values. Weave language that evokes the
benefits of environmental protection into yvour copy, such as future,
goodness, simplicity, legacy, inherit, purity, care, trust and fresh.

Carefully consider color selection. Environmentally friendly color is
maore complex than simply choosing forest areen, sky blue or earth
tones. Some ink colors are less friendly than others because the
pigments may contain toxic heavy metals.

Images are powerful marketing tools. Traditional environmental
images are earth, sky, water and trees. To more subtly convey your
message, incorporate recycling bins or hybrid vehicles into the
background.

Change your paper. Using recycled paper is a "quick win” for any
organization wanting to demonstrate social responsibility. 4 range of
recycled content comparable in guality, shade, performance and cost to
virgin stock is available. We can help yvou understand your options,
including de-inked, acid-free and uncoated papers.

Design to reduce waste. Put more words on a page using smaller fonts
and margins, eliminate covers and incorporate two-sided printing.

Make conservation a part of the conversation. Bring your green
marketing plan full circle by giving your customers the opportunity to
recognize and participate in your efforts. Inform your clients that vou
have chosen earth-friendly printing technigues and remind them to
recycle.

Responsiveness to green campaigns will inevitably grow as we gain a
deeper understanding of how the Earth works. This will lead to a
double bottom line, with your company’s success measured not only by
profits but also by your commitment to our planet.
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